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Iceland has a long history of ‘doing the right thing’

Working with Greenpeace to pioneer

Greenfreeze
technology

25000

colleagues trained
as dementia friends

Removing artificial
colours and flavours

and non-essential preservatives

£24 million

raised for good causes by the
Iceland Foods Charitable Foundation

in the last 10 years




NEWS
Iceland will be plastic-free across own label products by 2023......1anuary 16, 2018
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We pledged to remove 2.2%
plastic packaging 5 ll.l
from our own label products by the end of 2023 . -- --
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Over 2.5billion nieces of plastic 13 000 tonnes



Complex evolving science




The impact and evidence is escalating

THREE SHOCKING STATISTICS

the UK throws away
2 double-dedker busloads
of plastic waste

oY

.30 double-decker busloads of plastic waste are
burned or dumped in developing countrics

...one person dies from diseases
caused by mismanaged waste
Dizcases such as dlarrhoca, malara,
Trear! disease aned canoer, That's up
to a milien prople every year.
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Plastic pollution 'killing one person
every 30 seconds' in developing
countries
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b | ] ! [

slastic pallutior an the wodd s poorest precsls

Plastic pollution harms bacteria that produce 10 per cent
of oxygen we breathe, study reveals
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Complex evolving customer response




Plastic may be seen as a universal issue but its seen through many different lenses

Regional differences in consumer concerns

¢ Water Pollution

@ Climate Change

@ Plaslic Waste

o Air Pollution

o Food Safety

o Deforestation

o Water Shornage
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Concern about impact of plastic waste?

W Landscape M Water pollution M Health risks

Global

Western Europe

B Animal suffering M Air pollution B Micro plastics

Eastern Europe

Asia

Latin America
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Consumers are looking to brands to deal with this issue but not at their expense

What actions do | take? Always or Frequently

B

010,

82% 62%

&

When | go out and take
drinks with me, | use
refillable drinking bottles

72% 58%

Y,

| avoid buying plastic cutlery
or plastic plates when we plan
barbecues, birthday parties or
other parties at hame

What actions do | take? Always or Frequently %

37% 33%

</

When buying fruit and vegetables

| would choose/ try to choose stores
that offer fabric nets or paper bags
instead of plastic bags

35% ' 33%

| avoid buying plastic products in
other areas of my life (e.g. kitchen
accessories, toys, home decoration)

</

53%

52%

28%

N

23%

50%

When out of home | drink tap
water instead of bottled water

48%

If I have to buy a bag at the
checkout, | normally choose a fabric
or paper bag instead of a plastic bag

23%

Use reusable products for
baby care, beauty applications
or feminine care

~

22%

When buying products, | make sure
that they are not packed in plastic
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10%

Who should act on plastic waste?

48%

Government Manufacturers Retailers

Consumers
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Iceland

This cant be addressed with a typical
business response




We cannot recycle our way out of the problem of ocean plastic pollution

Its essential to turn down the tap of plastic
production

This is why we have committed to eliminate
plastic packaging from our own label food by
2023

We are determined to lead, determined to
stimulate the debate and encourage others to
take action



Plastic .............to plastic free

Our destination is plastic free On the journey we will seek to give customers
«  No over-packaging choice and normalise change
« Noincreased food waste * Plastic free options
« No impact on food safety * Still using plastic
e Conscious of carbon impacts and life cycle analysis — Easily recyclable by our customers
but focused on the wider impacts of plastic — Using recycled material where we can

e QOur customers can easily recycle our packaging
e (Clear on-pack information on recycling

« Commercially sustainable

e Customer focused

We will turn the tap off and we will get to the horizon




Thank-you




What is the Future for Plastic Packaging?
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* Introduction to Valpak

* A brief overview of the current UK Packaging Regulations
* What is Extended Producer Responsibility?

* UK packaging consultations timeline

* Packaging consultations key points

* Plastic packaging: some key policies

* Plastic packaging: discussion points
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Introduction to Valpak

Market Leader
The UK’s First & Largest UK Producer Responsibility Scheme

100% compliance record, over 20
years experience, 150 employees

Strong relationships and influence with
Government to improve and develop legislation

with the aim of increasing UK recycling rates

Standards of Excellence
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Based on a EU
Directive with
the aim of
increasing
recycling rates:

Came into force
in the UK in
1997

Obligated
businesses must
recover and
recycle a
percentage of
their share of
packaging put
onto the UK
market

A brief overview of the current UK Packaging Regulations (1/3)

If a business meets the
below thresholds it is
obligated:

* Turnover greater
than £2 million

* And handles 50
tonnes of packaging

Businesses meet
obligation by
procuring recycling
evidence notes
known as PRNs
(Packaging Waste
Recovery Notes) to
offset their obligation

2019 © Valpak All Rights Reserved



A brief overview of the current UK Packaging Regulations (2/3)
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A brief overview of the current UK Packaging Regulations (3/3)

Pas
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Material
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Recycling evidence
= PRN

PRNs
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Your obligation

is offset by
Packaging Waste
Recovery Notes Environmental
Agency
Your data
+ PRNSs

valpak’

a Reconomy Group company

2019 © Valpak All Rights Reserved



What is Extended Producer Responsibility?

&

HM Gowvernment

OUR WASTE,

OUR RESOURCES:
CIRCULAR
ECONOMY A STRATEGY FOR

ENGLAND
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UK packaging consultations timeline

May 2019:
Consultations
deadline

EPR/DRS/CC: Late 2019 / early

2020: Second consultation expected PT: April 2022: tax

implemented

EPR: 2025: Review
EPR: 2021:
g EPR/DRS/CC: Jan 2023: T —

New system to become
operational

Implementing
legislation expected

2025

2022 l
PT: Budget 2019:

next steps Y Interim business

2026

announced targets set K
ey
= Al
Feb 2019: I = EPR, DRS &CC
Consultations PT: 2020: consultation I = Plastic Tax (PT)
oublished Current targets on draft legislation B - £PR
expire
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Packaging consultations: Key points (1/2)

£3,000
Using information from the Government’s Impact Assessment
~6%
owtosoe £2,500 I

ghake well before Use. gest served chilled.
How fo store

from direct
dry place away I
storeina coo! refri . . .
sunlight. W‘ﬁd"gg:eep * FOR BEST BEFORE END £2,000 9 Estimated increase in overall
consume Wil T e —_ecg 0P OF CARTON recycling rate
O ( &35 1 SOTC l \ m Residual (HH-like) (question)
. - 4 el
g ] -

WIDELY L -~ > ) Monitoring and enforcement
RECICLEDATH o £1,500 o )
RECYCLING = M Communication campaigns

POINTS é

E M Litter estimate

“

‘3{1,000 M Operational costs (incl. set-
g up)

T I Recycling costs (HH-like)

£

s M Residual (HH)

w

£500

W Recycling costs (HH)

PRN cost (recent)

= PRN cost (min)

Point of compliance: ? o

° ° Current range Proposed EPR (2023) Proposed EPR + DRS all-in Proposed EPR + DRS O-T-G
‘ (2023) (2023)
' ' Estimated net packaging recycling and residual management costs, £million.

Figures are annual average costs undiscounted, 2023 to 2032 (proposals)

Raw Material Converter Packer/filler Seller Importer
Manufacturer

Manufacturing Manufacturing a Putting a product Supplying Directly importing
packaging raw recognised into packaging packaging to the packaging or

materials packaging item end user packed goods




Packaging consultations: Key points (2/2)
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Plastic packaging: some key policies

EU Plastics Strategy * Forms one action from the Circular Economy Package
* Key targets and actions include
* Ensuring all plastic packaging is recyclable or reusable by 2030
* Consumption of single-use plastics reduced
* Intentional use of microplastics restricted

EU Single Use Plastics Aim: reduce the amount of key single use plastic items found in the marine environment
Directive * Various policy initiatives put forward, including bans, extended producer responsibility and design requirements
* Implementation begins July 2021

UK Plastic packaging * Includes definitions of plastics and recycled content
tax * Strong respondent support to align with existing EU definitions or existing standards
* Government considering which definitions to use

Other UK plastic * Government has confirmed bans for single use straws, cotton buds and stirrers (England) (certain exceptions)
packaging legislation e Carrier bag legislation continues to evolve
* (Call for evidence regarding bio-based, biodegradable and compostable plastic packaging

UK Plastics Pact Key targets by 2025 include:
* 100% of plastic packaging to be reusable, recyclable or compostable
e 70% of plastic packaging recycled or composted
* Eliminate problematic single use plastics
* Average of 30% recycled content



Plastic packaging: discussion points

Definitions

* single use plastic product from Article 3(2) of EU Single Use Plastics Directive: “means a product that is made
wholly or partly from plastic and that is not conceived, designed or placed on the market to accomplish, within its
life span, multiple trips or rotations by being returned to a producer for refill or re-used for the same purpose for
which it was conceived;”

* Plastic: should this include all plastics, for example bio-based, biodegradable and compostable

Standards
e |s1SO 14021:2016 suitable to measure recycled content?

Recycled content
* What about those applications where recycled content is not feasible / allowed?
* Average 30% means higher demand for recycled plastics and possible increased prices

Costs
* DRS, EPR, modulated fees and plastic packaging tax...
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Hannah Woodrose
Policy Advisor

Hannah.Woodrose@Valpak.c
o.uk

01789 208 721
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