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To make a positive difference

retall iIndustry and the customers

It serves,t oday and In the future.




Significant contributor
to the economy

8.9% of employment

% 5.1% of GDP -

Shop prices down 5%
VS

Consumer prices up 8%

Last

S years .
20% Growth In Investment
VS

5% Growth In sales

Source: BRC Analysis, ONS



2019 has been a challenging year
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UK GDP Falling behind G7 since referendum
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UK Sales growth at historic lows
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Cost pressures building h
wage growth
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The backdrop
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atall risks




Armageddon
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Still growing,
but more
slowly
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Now mailnstream

Lots of noise, few
breakthroughs (yet)

Significant investment
needed for most




Different stores

Once in a generation
transformation

™

Lo gu e

Consumers don’t distinguish
digital & offline




High street

Placemaking is key

Supply chain disruption




Shopper missions being disrupted

TASK

Specific task
that needs to

be
accomplished

SOCIAL

Primary
Intention Is
engaging with
others

EXPLORATION

No plan, more
likely to wander
off the beaten
path.

DELIGHT

Looking to

escape reality,

be exposed to
a dose of
delight

ASPIRATION

Experiences
where users seek
to grow, expand
or find purpose






